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Abstract: This research aims to describe the development model of Setanggor 
halal tourism village. This research uses qualitative research methods with a 
descriptive approach. The results showed that halal tourism in Setanggor village 
was developed through active community participation with the village 
government through a tourism village model based on community and halal 
values. The development of halal tourism villages in Setanggor is not able to be 
separated from religious values. As a result, Community-Based Halal Tourism in 
Setanggor village combines community-based tourism and halal-based tourism 
that will eventually serve as a model for community-based halal tourism. The 
growth of the halal tourism sector in Setanggor village has also provided positive 
benefits for enhancing the local community's well-being. In addition to the 
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community's active role, the legality of the Setanggor halal tourism village is also 
supported by the local government of NTB and the Indonesian Council of Ulama. 
Keywords: Local community; halal tourism; community-based halal tourism 
Abstrak: Penelitian ini bertujuan untuk mendeskripsikan model 
pengembangan desa wisata halal Setanggor. Penelitian ini menggunakan 
metode penelitian kualitatif dengan pendekatan deskriptif. Hasil penelitian 
menunjukkan bahwa wisata halal di Desa Setanggor dikembangkan melalui 
partisipasi aktif masyarakat dengan pemerintah desa melalui model “Desa 
Wisata Halal Berbasis Masyarakat”. Pengembangan desa wisata halal di 
Setanggor tidak lepas dari nilai-nilai religi. Oleh karena itu, CBT di desa 
Setanggor yang merupakan gabungan antara pariwisata berbasis komunitas 
dengan pariwisata berbasis halal pada akhirnya menjadi role model bagi wisata 
halal berbasis komunitas. Pertumbuhan sektor wisata halal di desa Setanggor 
juga memberikan manfaat positif bagi peningkatan kesejahteraan masyarakat 
setempat. Selain peran aktif masyarakat, legalitas desa wisata halal Setanggor 
juga didukung oleh pemerintah daerah NTB dan Majelis Ulama Indonesia. 
Kata Kunci: Komunitas lokal; wisata halal; wisata halal berbasis komunitas 
Community-Based Halal Tourism Village … 




The halal business trend in the world today continues to show significant 
progress (Ali et al. 2021), especially in businesses in the halal travel and halal 
recreation sector (Thomson Reuters 2018). Demand for halal tourism in 
Indonesia and the world is increasing. Various countries globally are equally 
racing to develop halal tourism with consideration because this sector is 
considered to have promising prospects in increasing foreign exchange of 
their respective countries (Peristiwo 2020). When someone talks about halal, 
it does not refer to food alone but everything in everyday life (Adinugraha and 
Sartika 2019). Halal covers all aspects of human life without exception. A 
Muslim is obliged to ascertain the legal status of his food and drink before 
consuming it (Tawil et al. 2015). Likewise, if he travels, a Muslim is obliged to 
ensure the legal status of tourist destinations permitted by sharia to be visited 
because prohibited tourism is unlawful (Sukardi, Fachrurazi, and Supriyanto 
2019). 
Applying the halal concept in the tourism sector has become a trend and 
need for Muslim and non-Muslim countries. Halal tourism is a rapidly 
expanding market segment not only in Muslim countries but globally. Based 
on this growing phenomenon, combined with the increasing number of 
Muslim tourists worldwide, some non-Muslim countries have also begun 
various strategies to benefit from halal tourism. The market for halal tourism 
is dominated by these countries, namely Bahrain, Jordan, Kuwait, Oman, 
Qatar, Saudi Arabia, United Arab Emirates, Malaysia, Indonesia, Brunei, and 
Muslim tourists from South Asia, Europe, the United States, and Britain 
(Mohsin, Ramli, and Alkhulayfi 2016).  
In early 2019, Indonesia was awarded as the world's best halal tourism 
destination 2019 based on the Global Muslim Travel Index (GMTI), 
outperforming 130 destinations from around the world. Tourism has a vital 
role in encouraging an increase in the welfare of local communities through 
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the provision of jobs for the community (Mastercard-CrescentRating 2018). In 
Indonesia, through the Ministry of Tourism, it is constantly campaigning for 
halal tourism programs for its regional heads. As an appreciation for the 
regions that have sought to develop halal tourism (Rehman 2020), the 
Ministry of Tourism gave the award to the five best halal tourism destinations, 
and Nusa Tenggara Barat (NTB) ranked the best in the event-based in 
Indonesia Muslim Travel Index (IMTI) year 2019. 
Halal tourism in NTB is a new icon of tourism development that must be 
developed and requires attention because it is expected to attract and attract 
tourists both domestic and foreign tourists. Therefore, the Provincial and 
Regional Governments strive to develop halal tourism and possible (Satriana 
and Faridah 2018). At the World Halal Travel Summit organized by the UAE 
Abu Dhabi in 2015 and 2016, NTB was chosen as the world champion as The 
World's Best Halal Honeymoon Destination and The World's Best Halal 
Tourism Destination (Aulia Ramadhani, Kurniawati, and Hadi Nata 2020). 
The tourism sector is also one of the greatest potentials in the 
countryside. Recorded from the Village Potential in 2018, 1,734 tourist 
villages throughout Indonesia (Indonesian Central Bureau of Statistics, 2020). 
Setanggor Halal Tourism Village is one of the most up-to-date rural halal 
tourist destinations in NTB and was inaugurated by the Ministry of Rural 
Development and Transmigration of Indonesia on Saturday, March 23, 2019. 
Setanggor Village is an attractive holiday destination with the concept of 
religious tourism wrapped in the beauty of rural nature and local wisdom. 
Setanggor Village has a variety of natural, simple, and traditional community 
activities. Setanggor village is also part of sustainable halal tourism in NTB 
which creates a competitive advantage in attracting tourists to visit NTB for 
halal tourism purposes that uphold Islamic values. Because, in essence, Islamic 
values have a positive and significant influence on the satisfaction of Muslim 
tourists partially and simultaneously (Rahmiati and Fajarsari 2020). 
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The development of halal tourism destinations as one of the objects that 
can be sold to attract tourists is a challenge for each region (Chin, Haddock-
Fraser and Hampton, 2017; Taqwiem, Al Rasyid Muhammad and Maulidi, 
2020) because conventional tourism already exists first, such as Gili 
Trawangan, Senggigi Beach, and Kuta Lombok which still dominates tourist 
visits with Lombok's natural marine beauty and is conventional (Rahmawati 
et al. 2021). Thus, the innovation model of halal tourist destinations in the 
countryside and the need for active support and participation from local 
communities is fundamental and urgent in welcoming the development of 
halal tourism in Lombok, NTB, Indonesia. 
Among the challenges in the halal industry is the diversity and 
fragmentation of the tourism industry in measuring the economic impact of 
tourism itself (Taylor, 2005; Davidson, 2005; Vanhove, 2010). In addition, 
there is some ambiguity about the interpretation of the concept of halal 
tourism, which influences the approach to its implementation (Muhamad et al. 
2019). Tourism is also, by some experts, considered dangerous for the 
environment. Some worried Muslim scholars even oppose the existence of 
tourism because they think it will lead to the exchange or mixing of various 
cultural traditions, values, beliefs, and attitudes that can erode Islamic values 
and culture (Sanad, Kassem, and Scott 2010). 
This study emphasizes the development of halal tourism villages in rural 
areas based on the empowerment of local communities, which is carried out 
after analyzing and examining the potential and characteristics of halal 
tourism villages in Setanggor. Therefore, the development of halal tourism 
right in the countryside through Setanggor Village, Lombok, Nusa Tenggara 
Barat (NTB) can be designed and applied optimally to realize sustainable rural 
halal tourism destinations. This study uses descriptive qualitative research 
methods to describe and explain the development of halal tourism villages 
based on the Setanggor community who have ambitions to develop halal 
tourism in the countryside. 
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This research was conducted in the Halal Tourism Village of Setanggor 
using qualitative methods (field research), which are descriptive. Setanggor 
Village is the only tourist village that has halal branding in Indonesia. The 
research data technique used the triangulation method, namely participant 
observation, in-depth interviews, and documentation. Then the analysis uses 
interactive analysis techniques (Miles and Huberman, 1994; Morrow and 
Smith, 2000). 
The reason for choosing Setanggor Village as the research location is that 
Setanggor Village is the only tourism village with a halal tourism village 
branding in Indonesia. Currently, Setanggor Village has many achievements in 
the tourism sector. Some of the awards won include the Development of the 
Best Tourism Village 2017, the Top 10 National Level Tourism Villages 2017, 
Champion of Gendang Belek TNI Anniversary 2017, Tourism Development 
Innovation Village in Central Lombok 2019 (1st Champion), BUMN Present 
Recipient Program for 2018.  
Result and discussion 
Profile of Setanggor village 
Setanggor in Lombok language means "calling," the population of 
Setanggor village in 2017 is 4,179 consisting of 2,065 men and 2,114 women. 
Setanggor village has 14 hamlets and is one of the tourist villages in Praya 
Barat District, Central Lombok Regency, West Nusa Tenggara Province (NTB). 
The distance from Lombok International Airport is only around 3 kilometers 
and is about 5 kilometers from the center of the pottery craft in Penujak 
Village. The provincial road traverses Setanggor village connects with the 
South Bagin Lobar Tourism Area. Setanggor Village is also a Mandalika Special 
Economic Zone (Indonesia Tourism Development Corporation, 2018). 
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Setanggor village has a myriad of tourism potential that can attract the 
attention of local and foreign tourists. The potential of Setanggor village in 
terms of tradition, art, and culture is still solid. The local community and village 
government permanently preserve the values of art, tradition, and culture. 
They can also collaborate the beauty of nature and the thick cultural values 
that make every visitor who comes to feel fascinated by its beauty (Assidiq, 
Hermanto, and Rinuastuti 2021). For tourists or visitors who visit Setanggor 
village, they will be spoiled by the green landscape of the village by rice and 
palm trees, the many displays of art and culture in the village (Busaini et al. 
2020). Starting from traditional musical instruments, art studios, dance 
groups, hundreds of years old gong instruments, gamelan groups played from 
children to adults, and reading manuscripts (called by Lontar) at certain times. 
All the richness of cultural arts makes Setanggor Village different from other 
villages (Utami 2020). Therefore, Setanggor Village is now in demand by 
tourists, both domestic and foreign, because it has various potentials for rural 
local wisdom and its natural beauty, a unique attraction. According to 
Sirajuddin as Secretary of Tourism Awareness Group, there are at least 14 
tourism spots that can be enjoyed in this village, including Cultural Arts tours, 
more than 200 years of Sacred Gong, Weaving tours, Animal Husbandry tours, 
Agricultural tourism, Agro tourism, English Fun, Religious tourism, and 
Cassava Garden (Feriyadin, Saufi, and Rinuastuti 2021). 
So it is not surprising that Setanggor village has had many achievements 
in the field of tourism. The awards that have been achieved include the Best 
Tourism Village Development 2017, the Top 10 National Level Tourism 
Village 2017, Champion Gendang Belek 2017 TNI Anniversary, Champion I 
Village Tourism Development Innovation in Central Lombok 2018, Recipients 
of BUMN Present for 2018. 
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The importance of Setanggor halal tourism villages 
At present, tourism has grown significantly in economic and social 
interests. The fastest-growing economic sector in most industrialized 
countries over the past few years is the services sector. One of the most 
significant service industry segments is travel and tourism (Kaur and Kochar 
2017). Therefore, tourism directly or indirectly has been at the forefront of 
creating a global society (Robinson, Lück, and Smith, 2020; Kulak, 2020; 
Zabarna and Averikhina, 2020). 
The current social phenomenon of rural tourism has become a new 
development in the tourism industry domestically and abroad (Dolezal and 
Novelli, 2020; Gutkevych and Haba, 2020; Qiu, Zhou, and Kim, 2021). Rural 
tourism in several countries such as Malaysia, South Africa, Spain, Britain, the 
United States, Japan, Portugal, and Australian tourism are stimulants capable 
of revitalizing the rural economy. Village tourism is one of the rural tourism 
products. The tourism village was developed based on the uniqueness of the 
community to create variations such as villages that focus on the beauty of 
natural resources, agricultural or fishery activities, cultural heritage, 
traditional architecture, local wisdom, traditions, customs, and other charms. 
Tourism villages are also alternative tourism that can contribute to positive 
social, economic, and cultural resources in rural areas (Hartiningsih, Adhika, 
and Arcana 2017). 
Besides, the search for a rural atmosphere for peace, rest, and recreation 
has also become a common trend in current tourism practices both at the 
regional, national, and international levels, so that most EU countries pay 
special attention to the rural tourism sector through local development 
policies (Mai and Doo-Chul, 2021; Lee, Olasehinde-Williams and Akadiri, 
2021; Aprilani, Yuliarmi and Marhaeni, 2021; Wikantiyoso et al., 2021). These 
efforts are in line with strengthening the comprehensive economic 
development of rural areas, given the magnitude of the tourism value, if 
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viewed from an economic, environmental, social, and cultural perspective 
(Drăgulănescu and Ivan 2012). 
For example, in Serbia, rural tourism displays the uniqueness of local 
characters initiated and controlled by local communities. Rural tourism offers 
new opportunities and possibilities for the local population's economic 
prosperity and influences the positive attitude of tourism development in the 
aggregate (Maksimović, Urošević, and Damnjanović 2015). In China, tourism 
has been adopted as a means to improve the rural economy. As a result, 
tourism has increased significantly in rural communities. This situation 
mainly occurs in traditional villages because China is famous for its historical 
and cultural heritage (Xu, Zhang, and Tian 2017). In Romania, the popularity 
of rural areas located in mountainous regions rich in natural charm, villages in 
the mountains are places to spend holidays by urban people. Therefore, 
almost all mountainous areas can provide excellent opportunities for 
developing various forms of rural tourism by utilizing their natural resources 
through forms of rural tourism (Ciolac et al. 2017). 
One area rich in the charm of natural beauty and the uniqueness of its 
cultural traditions is the village of Setanggor, which now has a Setanggor Halal 
Tourism Village brand. The stakeholders who manage the halal tourism god 
Setanggor agreed that thanks to the existence of the tourist village, it has a 
positive economic effect on the host community, as the community's income 
is increasing and can absorb local labor. This is in line with the findings of the 
research conducted by Shahmirzadi (2018), which revealed that tourism's 
role in helping develop tourist areas had become a new solution for everyone. 
Rural tourism is one form of tourism that is being favored by today's society. 
In this case, the development of the tourism sector in the Setanggor halal 
tourism village has become a particular concern by the central government 
and regional governments. This can be seen from the government's efforts in 
issuing a legal framework for its development. For example, according to the 
Law of the Republic of Indonesia Number 10 of 2009 concerning Tourism, the 
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nature, flora, fauna, as well as ancient relics, history, arts, and culture, are 
crucial resources for developing tourism to increase people's prosperity. 
According to the Law of the Republic of Indonesia Number 33 the Year 2014 
concerning Halal Product Guarantee and Government Regulation of the 
Republic of Indonesia No 31 the Year 2019 concerning Regulation of 
Implementation of Law Number 33 the Year 2014 concerning Guaranteed 
Halal Products, the state is obliged to provide protection and guarantee about 
halal products or services that are consumed and used or utilized by the 
community. The existence of halal certification in various countries, both in 
Muslim countries and in non-Muslim countries, is no longer limited to efforts 
to protect Muslims against halal and illicit substances but has become a 
business commodity (Zainuddin et al. 2019). This includes the tourism sector. 
Furthermore, the Indonesian Council of Ulama (MUI) National Sharia 
Board (DSN) through the Fatwa No: 108/DSN-MUI/X/2016 Concerning 
Guidelines for Organizing Sharia-Based Tourism. MUI considers that the 
sharia-based tourism sector is currently developing globally, including 
Indonesia. Therefore, it requires guidelines for tourism management based on 
sharia principles. The legal provisions regarding tourism management 
guidelines are based on sharia principles to be regulated in this DSN-MUI 
fatwa. At the regional level, the urgency of the existence of the Setanggor halal 
tourism village is also supported by the legal legitimacy in the West Nusa 
Tenggara provincial government through West Nusa Tenggara Governor 
Regulation Number 51 the Year 2015 concerning Halal Tourism and West 
Nusa Tenggara Regional Regulation Number 2 of 2016 concerning Halal 
Tourism. Considering West Nusa Tenggara (NTB) as one of the halal tourist 
destinations in Indonesia, the NTB government and all stakeholders provide 
facilities and services under sharia provisions. The NTB government regulates 
its management policies to provide security and convenience to tourist 
services (Adinugraha et al., 2021). 
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The implementation of halal value in Setanggor halal tourism 
villages 
In general, the principle of organizing halal tourism according to the DSN-
MUI fatwa is to avoid polytheism, immorality, obedience, tabdzir or israf, and 
create materially and spiritually benefits (Kurniasari, Sawarjuwono, and 
Ryandono 2019). Based on the principles of halal tourism standardization 
above, Setanggor village has attempted to implement it in its tourism business 
because Setanggor has dubbed itself as "Halal Setanggor Tourism Village" and 
tourism products branded by "Community-Based Halal Tourism." The 
combination of halal values with this tourist village should always be in line 
with Islamic law because the teachings of Islam are the best way for people to 
make perfect trips wherever and whenever they are (Maika and Kautsar 
2019). 
Internalization of halal values in tourism in Setanggor village, for 
example, can be seen for foreign visitors accustomed to using loose clothing 
(not covering their genitals) to be clothed with exceptional Lombok cloth 
women Setanggor tourism managers. Because based on the DSN-MUI fatwa 
and West Nusa Tenggara Regional Regulation, tourists must maintain the 
noble character and adhere to sharia principles by avoiding immorality 
(Sartika and Adinugraha 2016). 
Examples of the implementation of halal values are also packaged in 
religious tourism in the village of Setanggor, which is in the form of a recitation 
Quran in berugak (halls in the middle of a stretch of rice field) as well as a place 
to entertain guests for lunch with the village's unique cuisine. Religious 
tourism in Setanggor village is different from religious tourism in general, 
prioritizing pilgrimage tourism as a form of religious tourism. 
Religious tourism can be referred to as spiritual tourism (Sholehuddin, 
Munjin, and Adinugraha 2021), classified into heritage religious sites where 
tourists who travel can enjoy and learn how the customs, local wisdom, 
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culture, and other knowledge contained in religious tourism objects, so they 
may get value-added in the form of new knowledge that they do not 
necessarily get elsewhere (Levi and Kocher 2009). 
Setanggor Village also packs its tourist destinations through educational 
tourism by trying or witnessing the process of making manure into compost 
and bio-urine. There is also English Fun, where foreign tourists are usually 
asked to be teachers for elementary, middle, and high school children who 
take English courses in Setanggor village. Besides, agro-tourism includes 
cassava planting areas, where tourists can take cassava to be burned and 
eaten. They can also pick their dragonfruit on an area of 1 hectare. 
The phenomenon of educational tourism has recently attracted the 
interest of economists or investors as a potential type of tourism activity. 
Educational tourism is helpful in many ways and the best way to help tourists 
get a new perspective on the world (Junusi, Musahadi, and Yuningrum 2019). 
Global tourism has aroused the mind to get various cultures and experiences. 
Educational tourism is an educational and fun learning holiday (Scott, 2017; 
Jafari and Scott, 2014). 
Setanggor village has unique cultural arts, such as gamelan groups, 
traditional dance and drama, ancient gong instruments, and the tradition of 
memaos Lontar manuscripts (reading the Sasak ancient manuscripts 
delivered in groups) involving children, adults, and the elderly. An example of 
the implementation of local wisdom in Setanggor village is that every citizen 
must plant at least two sapodilla trees in his yard. It stems from the 
philosophical value of sapodilla plants as a pioneer plant to grow other plants 
on infertile soils. Because basically, tourist villages have some unique 
characteristics to become attractive tourist destinations. 
Another unique feature of Setanggor village that can be found in Lombok 
is that some of Cidomo (typical Lombok horse-drawn carriages) are prepared 
to explore the visit point. Tourists can also walk along using the Cidomo to the 
Community-Based Halal Tourism Village … 
Economica: Jurnal Ekonomi Islam – Volume 11, Nomor 1 (2020) 
https://journal.walisongo.ac.id/index.php/economica 
| 141 
resident's villages, rice fields, and irrigation channels. While at night, there is a 
tour of "River Night." On the evening tour, guests or tourists will get dinner. 
They sit in a bamboo amben stretched over a river 3 meters wide, entertained 
by traditional Sasak dance and music, Lombok. 
According to Srijaya as the Head of Setanggor Village, the participation of 
the Setanggor village community can be seen from the direct and indirect 
involvement of the community in tourism activities and the development of 
tourist destination areas in each hamlet. Participatory community 
development in Setanggor village can also be seen in providing overnight 
services that are integrated with the Setanggor village community. Managers 
or Pokdarwis have started to provide homestays by implementing a policy 
that every house has rooms for rent (homestay). Their respective genders 
separate the tourists who want to spend the night unless those who are 
married may gather in one room by showing proof of the legality of the 
marriage. Because in principle, things that violate Islamic law (sharia) in 
tourism activities are prohibited (ḥarām) from doing so for everyone. 
Under DSN-MUI fatwa No: 108/DSN-MUI/X/2016 Concerning Sharia 
Principles and Tourism Guidelines for West Nusa Tenggara Regional 
Regulation Number 2 of 2016 concerning Halal Tourism, which essentially 
means that homestay or hotel cannot provide access to pornography and 
immoral acts. In principle, according to the DSN-MUI fatwa and West Nusa 
Tenggara Regional Regulation, all tourist destinations, performances of art, 
culture, and attractions as long as they do not conflict with sharia principles 
may be done. 
Rural tourism activities in Setanggor were carried out due to the 
cohesiveness and active participation of the Setanggor village community and 
the village government. The surrounding community also agrees upon this. 
Empowering rural communities can mobilize active participation from their 
communities in development (Iqbal et al. 2019). Therefore, community 
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development in the village is driven by community empowerment so that it 
can display participatory community development. 
Halal tourism village development efforts in Setanggor 
The Setanggor Village area, located in West Praya Subdistrict, set up by 
the NTB government as a Tourism District, has rural tourism potential. This 
village has interesting natural characteristics and unique social and cultural 
life. The village government and its community always develop this potential 
following the existing socio-cultural characteristics of the community. The 
development of community-based tourism potential is a strategic effort in 
building the community (Nova 2021). Therefore, in addition to the active role 
of the local community and the Setanggor village government, several factors 
that make Setanggor's halal tourism village develop optimally are as follows: 
First, the development of objects and tourist attractions is always carried 
out by all stakeholders in Setanggor Village, starting from the village 
government, Pokdarwis, and the community. Setanggor Halal Tourism Village 
is a manifestation of diversification and innovation of tourist objects used to 
make tourists or visitors choose Islamic tourism objects and the existing 
conventional tourist attractions in Lombok. 
Second, Development of facilities and infrastructure for the development 
of the Setanggor Halal Tourism Village include the construction of the "Mertak 
Mi" art center, providing adequate parking and accommodation areas, 
centralizing the sale of household handicrafts (souvenirs) and the typical 
Lombok food home industry labeled halal, Islamic homestay construction, and 
the construction of Muslim-friendly places of worship. All infrastructures are 
developed and linked to the economic and social sectors. 
Third, the development of other infrastructure that has been built and 
developed to support the progress of the economic and social sector in 
Setanggor village is in the form of transportation, communication facilities 
availability of halal restaurants, camps, visitor service centers, security and 
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health facilities, so that overall village facilities and services Halal tourism is 
available properly. 
Fourth, Marketing and promotion of Setanggor halal tourism village have 
been carried out by stakeholders through offline and online promotional 
media, such as the website (www.desasetanggor.id), sales mission, Indonesia 
Tourism Exchange (ITX), magazine or print media, tourism associations, 
travel agents, television and social media. Setanggor's halal tourist village also 
has tour package information, general information on tourist villages and 
village maps, information about potential tourism villages. 
Rural tourism development as an alternative tourism product can boost 
sustainable rural development (Rizki, Agriyanto, and Farida 2019). The 
development of the Setanggor halal tourism village also follows the principles 
of rural tourism management: utilizing local community facilities and 
infrastructure; taking advantage of local communities; taking a small scale to 
facilitate mutual relations with local communities, 4) Involving local 
communities; and implementing the development of rural tourism products 
with specific underlying criteria (Mujanah, Ratnawati, and Andayani 2015). 
The development strategy of Setanggor's halal tourism village is also in 
line with the results of research conducted by Irfan and Suryani (2017), stating 
that to develop tourism villages requires public participation, cultural 
preservation, the distinctiveness of regional customs and traditions, the 
carrying capacity of all elements of society, and the fulfillment or availability of 
good infrastructure. In essence, rural tourism development is a long-term and 
potential investment for the government because community resources and 
natural resources are available (Athief 2019). 
The development of Community Based Halal Tourism in Setanggor 
village leads to a model of tourism development based on the empowerment 
of local communities (community-based tourism). Conceptually, the basic 
principle of community-based tourism positions the community as the main 
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actor through community empowerment in various tourism activities so that 
maximum tourism benefits the community. Community-based tourism is 
closely related to the participation of local communities with the certainty of 
benefits. Community participation in tourism consists of two perspectives, 
namely in local participation in the decision-making process and local 
participation concerning the benefits received by the community from 
tourism development (Timothy, 1999; Wijaya and Sudarmawan, 2021; 
Aprilani, Yuliarmi, and Marhaeni, 2021) 
The Setanggor village community has an active role and occupies a vital 
position. This can be seen from the strong commitment of the Setanggor 
village community to develop village tourism potential optimally. It also 
appears that the community occupies a position as the party participating in 
the subject and object of the tourist village itself. This means that people 
become direct tourism activities with hereditary experiences in managing 
natural resources, culture, and economic activities. Moreover, they have a 
solid commitment to sustainably managing tourism to prosper the lives of 
local people (Subiyantoro, Zubaidah, and Syauqi 2020). 
The empowerment of local communities in the Setanggor halal tourism 
village follows the objective of establishing Law Number 10 of 2009 to 
improve people's welfare. This is also following the concept of community-
based tourism, namely tourism activities owned and operated by the 
community, and managed or coordinated at the community level that 
contributes to the community's welfare by supporting sustainable livelihoods 
and protecting valuable socio-cultural traditions, cultural heritage resources, 
and nature. Furthermore, the community-based tourism standard empowers 
local communities to determine and secure their socio-economic future 
through fee-for-service activities (ASEAN Secretariat, 2016). 
The development model of "Halal Setanggor Tourism Village," which is 
based on halal values (halal based) and based on active community 
participation (community-based), cannot be separated from religious values 
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(the attitude of religiosity of the community), the culture that lives in the 
community, which then impact on the quality of the environment (Suansri, 
2003; Hamzah et al., 2009; Regmi et al., 2015; Purwanto, Rofiq, et al., 2020). 
This notion is in line with Tajzadeh-Namin (2012), which revealed that the 
tourism industry is always influenced by religion, especially Islam, because of 
its specific rules and regulations. Religion has long been an influential factor in 
tourism, primarily related to halal tourism (Eid and El-Gohary 2015). The 
influence of religion on tourist movements is a fact that cannot be denied 
(Mansouri 2014), so religion is not a new focus of tourism studies. 
As a consequence of applying this model, the community must commit 
and try to develop a tourism village to provide attractions to attract tourists, 
facilities, accessibility, and promotions which can later increase the number of 
tourists visiting Setanggor village. The attractions that the Setanggor 
community has made to attract tourists to visit their villages are as follows: 
Natural Attractions: View Sunset and Sunrise and River Night; Cultural Art 
Attractions: Gendang Beleq, Dance and Gamelan Class; Legend Attractions: 
History of Poro Sepuh; Traditional Food Attractions: Cooking Class Cengeh, 
Ares and Traditional Snacks in Central Lombok. 
Tourism management managed by the Setanggor village community 
seeks to minimize the negative impacts of tourism on the environment and 
culture. At the same time, the Setanggor village community creates a positive 
economic impact thanks to village tourism activities. The benefits of 
developing a halal tourism village Setanggor to the economic and socio-
cultural aspects felt by the community include the opening of many new job 
opportunities that will automatically reduce unemployment, increase public 
income and purchasing power, improve youth education levels in Setanggor, 
the ability to bear the burden of infrastructure development and local facilities 
independently, the application and preservation of halal values in travel, 
protection, and preservation of culture and customs, enhancement of 
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technological skills (Medias, Pratiwi, and Umam 2019), and the use of foreign 
languages of the local community. 
Conclusion 
Among Indonesia's challenges in welcoming the development of halal 
tourism is the innovation problem in halal tourism destinations. The Halal 
Setanggor Tourism Village's existence is undoubtedly the answer that 
Indonesia is genuinely ready to become a halal tourist village destination that 
attracts domestic and foreign tourists. The development of halal tourism in the 
countryside is expected to be a model of sustainable tourism development. 
Setanggor Halal Tourism Village is a new way to develop Lombok tourism that 
upholds culture and Islamic values. NTB is nicknamed "The Country of a 
Thousand Mosques," a native Sasak tribe whose majority of the population is 
Muslim. This form of tourism should provide value-added to the attraction of 
rural tourism destinations that are more populist to foster economic 
development in the countryside to accelerate economic growth and the 
welfare of local communities. 
Setanggor halal tourism village developed through active community 
participation with the village government through the "Community Based 
Halal Tourism" model in carrying out tourism activities (community-based 
tourism). The model for developing halal tourism villages in Setanggor 
combines community-based tourism with halal values (halal-based tourism). 
Therefore, it becomes a role model for community-based halal tourism. The 
development of halal tourism in NTB is also inseparable from the support of 
the NTB Provincial Government and the Indonesian Council of Ulama (MUI) 
through its regulation and fatwa to develop halal tourism potential. Juridically, 
this regulation needed to provide legal certainty to the village government and 
the Setanggor community in managing tourist village areas that implement 
sharia principles. 
Community-Based Halal Tourism Village … 
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